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The YWCA and 7 celebrities fight sexual exploitation 
Instagram campaign to run on March 8  

  
  

Date: Embargoed until launch on March 8, 2019 
 
 

Location: Montreal 
 
The YWCA, in collaboration with DDB Canada Montreal, will be turning to Instagram to “trap” Quebec 
adolescents with the intent of making them aware of the fact that social media can be used as a sexual 
exploitation recruitment tool. The goal of this campaign is to encourage youth to view offers posted on these 
platforms with a critical eye.  
 
To be launched on March 8, 2019, International Women’s Day, the #LaisseToiPasAcheter campaign will 
feature Instagram posts and stories that advertise free high-end clothing and accessories... before morphing 
into a hidden message that raises awareness about sexual exploitation. This campaign uses the popular social 
networking site Instagram to reach adolescents, who have a high presence on this platform. Thanks to the 
collaborative efforts of marketing agency DDB Canada Montreal and photographer Jimmi Francœur, seven 
Quebec celebrities agreed to participate in the cause.  
 
And so, on the morning of March 8, actresses Ludivine Reding, Julianne Côté and Catherine Brunet, YouTuber 
Gloria Bella, former Occupation double participant Noémie Bannes, tennis player Françoise Abanda, as well as 
author Sarah-Maude Beauchesne will remind their subscribers of how important it is to exercise caution on 
social media, where pimps are becoming increasingly active.  
 
The campaign will use editorial-style photos showcasing different trendy clothing and accessories, which the 
young women will post under the guise of not-to-be-missed bargains. When users click on the offer, the 
message “Laisse-toi pas acheter” (Don’t let yourself be bought) will be displayed, reminding young users to 
exercise caution, since a freebie can actually be too good to be true. The campaign also highlights the 
importance of talking to someone you trust as soon as a situation seems suspicious, and resources are 
provided to address any concerns that young girls or their friends might have. 
 
As pointed out by Mélanie Thivierge, CEO of the YWCA Montreal: “We are all continuously in virtual 
relationships. Adolescents are always in search of the latest and greatest, they compare themselves, they want 
to look good...and they have no money! It’s hard to differentiate between what’s real and what’s fake, and to 
resist glamorous photos. Layers of screens give the illusion that actual relationships are taking shape, and 
appealing bargains become attractive bait, making it easier to recruit young people. We are very grateful to 
DBB for having conceptualized and created this campaign and for having succeeded in rallying so many great 
celebrities around preventing sexual exploitation.” 
  
Recent data, released by Canada’s tipline to report the online sexual exploitation of children, indicates that one 
in seven youths between the ages of 10 and 17 are subject to unwanted online sexual solicitation and 26% of 
children send personal information to strangers. The average recruitment age for the purposes of sexual 
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exploitation is around 14.7 years. 
 
The innovative aspect of the #LaisseToiPasAcheter campaign consists of combining the huge popularity of 
Instagram with glamorous photos, where the appeal is generated by an irresistible bargain and the undeniable 
influence of the selected celebrities. This combination provides for a far-reaching campaign that transforms a 
potential recruitment method into a powerful prevention tool that will be seen by Quebec adolescents and their 
parents.  
 
 
Àbout YWCA Montreal 

Since 1875, YWCA Montreal, with the support of its Foundation, has had a positive, lasting impact on 
the prevention of violence against women and girls as well as social and gender equality and 
inclusion. Through its novel and tailored programs, it has contributed to building a better future for 
women, girls and their families in an egalitarian society where they have the power and opportunity to 
realize their full potential.  

Visit YWCA Montreal website to know more about its services. 
 
About DDB Canada 
DDB Canada is the most creatively acclaimed, internationally recognized marketing communications 
agency in Canada.  Known for advertising that generates significant results for clients, DDB Canada 
is a "total communications company" whose fundamental belief is that creativity is the most powerful 
force in business. DDB Canada has offices in Vancouver, Edmonton, Toronto and Montreal. The 
agency's integrated marketing disciplines include: brand design, decision science and analytics, 
content marketing, mobile, social, technology, user experience, public relations, shopper marketing, 
CRM, strategy, transcreation, digital marketing and creative advertising. 
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Pour de plus amples renseignements, des photos ou pour une entrevue : 
 
Élise Tardif-Turcotte – Media Relations Officer – YWCA Montreal etardif@ydesfemmesmtl.org  514 
866-9941, ext. 230 
 
Myriam Valcin – DDB Public Relations myriam.valcin@can.ddbpr.com 514 574-6224 
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