
 

 

Violence against women is no trivial matter 

Halloween shock campaign 

Montreal, October 30, 2019 – FACTS: Since 2004, the national crime rate has dropped in all 
identified sectors, except in the case of violence against women; women’s shelters are 
overwhelmed and can not meet the demand; violence against women and girls is often in the 
headlines.  

Katia de Pokomandy-Morin, Executive Director of YWCA Quebec, summarizes the situation as 
follows: “We have noted a sharp increase in the need for emergency shelters in the past three 
years. The principal issue for the women who knock at our doors continues to be all forms of 
violence.” However, as pointed out by Mélanie Thivierge, CEO of the Montreal YWCA, “It has been 
quite some time since we have seen media campaigns that raise awareness about violence against 
women. It is time we stop seeing violence against women as a miscellaneous news item and make 
this social issue front page news. This is exactly what I want to achieve with this shock campaign.”  

 

When horror is not just on the screen 

Thanks to the generous and creative involvement of FCB Montréal and the production house, 
SOMA, the Montreal YWCA and YWCA Quebec are able to launch, just in time for Halloween, a 
campaign that uses shock tactics to raise awareness of this serious issue. 

Each Halloween brings its share of horror films. Besides spectators jumping out of their seats and 
vast quantities of spurting blood, one fact continues to be in the limelight: The perpetrators are 
mainly men, and the victims, all too often, are women. This observation is what led to the idea 
behind the campaign.    

Three reinterpretations of iconic scenes from horror films highlight that for too many women, 
unfortunately, horror and violence are not restricted to the screen. This is part of their day-to-day. 
Each clip ends with a simple but all-too true message: For some women, the horror does not end 
with the movie.  It has to stop. 

 



 

The three scenarios, directed by Sarah Pellerin, feature three talented Quebec actresses: Mylène 
Mackay (Nelly, L’Âge adulte), Catherine Renaud (Mémoires vives, Sarah préfère la course) and 
Charlotte Aubin (Isla Blanca, Roméo et Juliette). All three actors spontaneously accepted to 
graciously donate their talent to this campaign.  

Multi-disciplinary teams made up mostly of women joined forces and devoted their time to the 
campaign, including the communications agency, FCB Montreal, and the production house, SOMA, 
all managed by women. 

The two organizations have made available a list of resources for women and family members who 
are victims of violence: www.ydesfemmesmtl.org/it-has-to-stop with a reminder that if you are in 
immediate danger, call 9-1-1. 
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About the Montreal YWCA 

The mission of the YWCA, that of working together to build a better future for 
girls, women and their families, takes place over two levels. First and foremost, it 
consists of providing services directly to women and girls and their families so they 
can participate in and contribute to society to the best of their abilities. In 

addition, by developing tools for community stakeholders and working with decision-makers, we can increase 
awareness of the issues of exclusion, social and gender inequality as well as all forms of violence against 
women and girls. All this is with the objective of improving practices and building long-lasting social change. 

 
 About YWCA Quebec 

YWCA Quebec promotes the well-being, safety and full potential of women and girls 
and contributes towards helping them bring out the best in themselves. By providing 
a beneficial environment and an essential resource for the community, YWCA Quebec 
aspires to set a precedent for women and girls in order to build a better and 
egalitarian society to which they can fully contribute. This is the only organization in 

the region that responds to the immediate needs of women in difficult situations, as well as to those of active 
women or those in search of fulfilment.   
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